
LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6364

THE IMPACT OF BLOCKCHAIN TECHNOLOGY ON KNOWLEDGE SHARING, 
THE MEDIATE ROLE OF INNOVIATION

Nawwaf Hamid Salman Alfawaerh*1, Mahmoud Allahham2, AH Al Qassem3, Tariq Maqableh4, 
Fahad Alofan5,  Prof. Zayed Ali AbdulKhaleq Al-Manzuoa6

1Imam Mohammad Ibn Saud Islamic University (IMSIU),KSA, 
2Business Faculty , Amman Arab University , 

3Associate Professor. College of Business , Al Dhaid university- Sharjah. 
 4Charles Sturt University  , Business department- finance & economics

5Department of Business Administration, College of Business & Economics, Qassim University, Buraidah 51431, Saudi Arabia 
, 

6Faculty of Administrative and Computer Sciences, Rada, Al Baydha University-Yemen, https://orcid.org/0000-0001-5829-
3019

nhalfawreh@imamu.edu.sa1
m.allahham@aau.edu.jo2

 aalkassem@uodh.ac.ae3  
F.alofan@qu.edu.sa5

Correspondent : nhalfawreh@imamu.edu.sa

ABSTRACT – This paper discusses how the concept of blockchain technology   can affect KNOWLEDGE SHARING (KM) 
and investigates the mediating effect of Organizational Resilience (OR) in this correlation. The current business world, which 
deals with a lot of data, is increasingly relying on blockchain technology to collect, crunch, and analyze huge amounts of data 
that can guide decisions and generate knowledge. But the ability to convert analytic knowledge to knowledge in an organization 
is hinged on the resilience of the firm, its capacity to foresee, adapt and recover in the face of adversities whilst maintaining 
learning processes. Quantitative research design was used, where a structured questionnaire was used to be passed to managers 
and IT experts in the knowledge intensive industries. Both the direct and mediating effects have been tested using Structural 
Equation Modelling (SEM). The findings indicate that blockchain technology has a strong positive impact on KM effectiveness 
and OR partially intermediates this association by increasing the adaptability and learning process of the firm. The results add to 
the existing body of literature on the subject of data-driven management by incorporating the resilience theory with analytics-
based processes of knowledge creation, which provides practical implications to organizations aiming to increase their knowledge 
usage, innovation, and survival in a dynamic world
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I. INTRODUCTION
Organizations are becoming more reliant on data-driven insights in order to remain competitive and 
innovative especially in the era of digital transformation. blockchain technology  has become a strategic 
asset that can help companies to process large amounts of structured and unstructured data and transform 
them into actionable knowledge that can be used to improve strategies and operations [1], blockchain 
technology   enables organizations to detect the market tendencies, make predictions regarding the 
behavioral trends, and increase the efficiency of their decision-making processes through sophisticated data 
analysis models, predictive algorithms, and real-time data visualization [2]. Other than the technical role, 
blockchain technology   also aids the Knowledge discovery, which helps in better understanding of the 
processes within and the external settings. Nonetheless, Blockchain Technology initiatives do not always 
succeed because the success of such initiatives does not rely only on the use of technology but also on the 
capability of the organization to manage, share, and use the knowledge gained through the analytical 
processes. In the absence of a powerful knowledge sharing (KS) system, data insights will be divided and 
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won't be used to their full capacity [3]. KM converts the results of the analytical evidence into organizational 
learning and decision-making models, enhancing innovation, adaptability, and strategic responsiveness [4]. 
Properly aligned, blockchain technology and KM result in a knowledge ecosystem in which data are turned 
into intelligence, knowledge into action, and strategic action that improves the performance and the 
resilience [5]. The conceptualization of blockchain technology is based on three fundamental capabilities 
analytical capability that is a measure of the usage of models and algorithms to generate market insights; 
infrastructure capability that is an indicator of the technological architecture and data platform that allow 
data to be stored in large amounts and processed; and decision-making capability that is a measure of how 
analytical insights can be integrated into strategic and operational decisions [6]. All these capabilities are 
what determine how organizations can turn big data into practical knowledge and strategic results. 
However, even companies with developed blockchain technology systems struggle to transfer analytics into 
the enduring performance. Fragmented data systems, a culture of poor knowledge sharing, and poor learning 
structures are issues that tend to undermine the use of analytics. Such a weakness highlights the importance 
of an organizational resilience as an intermediary variable. The ability of the firm to postpone disruption, 
change and recover faster without interrupting knowledge continuity [7]. Resilient organizations can more 
easily apply the insights of blockchain technology to a continuous learning process, innovation, and 
adaptive response to uncertainty in the environment [8]. In theory, the research is based on the Resource-
Based View (RBV) and Knowledge-Based View (KBV) to provide an explanation of how the blockchain 
technology capabilities are valuable, rare, and inimitable resources that can help generate prolonged 
competitive advantage when they are used in conjunction with KM and resilience in the organization [9]. 
Practically, the insight into the connection between blockchain technology, KM, and OR provides strategic 
planning to companies wanting to deliver data analytics to the knowledge base of flexible assurance and 
performance. In line with this, the current research will explore the direct effect of blockchain technology 
on KM and how the mediator of this relationship. Quantitative research design was employed in the study 
as data were gathered among managers and IT professionals of technology-driven organizations. It was 
analyzed using Structural Equation Modeling (SEM) and offers empirical information about how resilient 
knowledge systems increase the effectiveness of data analytics and organizational learning. To take into 
consideration these things, the research questions will be as follows: 
RQ1: What is the role of blockchain Technology capabilities to enhance the effectiveness of knowledge 
sharing?
RQ2: How does the mediating variable of organizational resilience play out in the RQ between blockchain 
Technology and outcomes of knowledge sharing?
RQ3: How can knowledge processes based on resiliency be used to improve the use of blockchain 
Technology to facilitate organizational learning and adaptability?

II. LITERATURE REVIEW
A. The Big Data Analytics

A key element of contemporary organizational intelligence, blockchain Technology has an analytical 
capability to handle vast and sophisticated data volumes that are beyond the scale of conventional 
information systems [10]. The 3Vs framework is commonly known as the Volume, Velocity and Variety 
of big data [11]. Volume is the huge volumes of data that are produced by transactions, social interaction, 
sensors, and through enterprise systems. Velocity is the rate at which these data are generated, relayed and 
handled in real time. Variety is used to describe the heterogeneity of the data sources, forms, and structures, 
structured   numerical, transactional as well as unstructured data, text, images, and multimedia [12]. 
blockchain technology is a combination of these dimensions to discover latent patterns, correlations, and 
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information upon which strategic and operational decisions are made. Predictive modeling and highly 
developed algorithms enable organizations to become much more accurate in making predictions, managing 
resources, and developing customer-oriented value propositions [13]. According to recent studies, the actual 
strategic value of blockchain technology is not just data ownership, but the possibility to consider raw data 
and convert it into knowledge and actionable intelligence [14]. Thus, blockchain technology is both a 
technological infrastructural and strategic capability which enables creation of knowledge and sustained 
learning.

B. KNOWLEDGE SHARING 
The knowledge sharing   is crucial in keeping the insights gained through the blockchain technology stored, 
captured, and implemented effectively in the organization functions. KM can be described as a systematic 
activity of generating, distributing and applying knowledge in order to enhance performance and innovation 
[15]. KM when paired with analytics will turn data into strategic knowledge that can create evidence-based 
decision-making and competitive advantage. blockchain technology complements KM by aiding the four 
basic phases of knowledge cycle knowledge acquisition, storage, dissemination, and application [16]. The 
big data analytical results offer knowledge acquisition inputs, whereas data repositories and visualization 
systems enhance data storage and retrieval. Shared online resources encourage sharing, and decision support 
systems are smart to make sure that knowledge is applied to find solutions to complicated issues. The 
combination of KM and blockchain technology can help the firms to move toward being data-based and 
insight-poor to knowledge-based and responsive enterprises [17]. Empirical research has revealed that the 
companies that integrate analytics with the knowledge-sharing systems are characterized by increased rates 
of innovation, operational efficiency, and organizational learning [18]. Therefore, blockchain technology 
and KM are a self-reinforcing pair, with analytics providing KM systems with real-time knowledge, and 
KM making sure that this knowledge is embedded and converted into shared intelligence.

C. Organizational Resilience 
 Organizations are able to forecast disruptions and have adaptive responses through analytics-based 
foresight. But the insights gained on blockchain technology might not be converted into actions of the 
organization in time, unless there is resilience.  offers the mental and physical ability of the firms to harness 
the big data information in crisis situations to maintain knowledge continuity and decision quickly [18]. 
Furthermore, resilient organizations make KM practices institutionalized to enable them to learn throughout 
disruptions, improve processes, and enhance their adaptive capacity throughout the years [19]. In this 
regard, OR is a connection that helps in changing analytical power into lifelong learning and operative 
consistency. There is an augmentation of the resilience framework that the actual price of blockchain 
technology is not derived by the analysis of data by itself but instead by how the organization dynamically 
reacts to the change utilizing that knowledge.

I. HYPOTHESIS DEVELOPMENT
An essential facilitator in the process of knowledge sharing (KM) is the ability to transform huge amounts 
of data into structured and actionable knowledge, which is made possible by the tool of blockchain 
technology. Blockchain technology can help firms improve their ability to draw patterns, derive insights, 
and develop strategic intelligence through the Volume, Velocity, and Variety of data [29]. A properly 
adopted blockchain technology tools can lead to data-driven learning, more accurate decision-making, and 
knowledge sharing throughout the departments. KM systems rely on analytics to create significant 
information that can be stored, retrieved, and shared within the organization [30]. With the integration of 
blockchain technology into KM, the companies are able to convert the disjointed information into 
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organizational memory, which will aid in innovation and continuous improvement. The more blockchain 
technology results are systematically integrated into a KM repository, databases, data warehouses, and 
knowledge-sharing platforms, the higher the chances that an organization develops a learning culture and 
maintains innovation [31]. blockchain technology hence serves as a technological and cognitive support of 
KM to make sure that data are converted to knowledge assisting strategic decision-making and resilience 
to changing conditions. So, we have formulated the following hypotheses:
H1: The KM is positively impacted by Big Data Analytics.
H2: Blockchain Technology has a positive effect on Organizational Resilience.
 . Organizational Resilience (OR) does not only help businesses to endure in the turbulent settings, but also 
improves their ability to use and utilize knowledge. The three features of a resilient organization which are 
a learning orientation, adaptive culture and cross functional collaboration are all critical elements of 
knowledge sharing [35]. In case of disruptions, resilient organizations have an opportunity to learn and 
document the lessons learned in KM systems and share the knowledge with future failures [36]. Resilience 
is therefore the mediator between environmental uncertainty and organizational learning. It converts 
momentary disturbances into sustainable learning resources through inculcating adaptive habits and group-
based learning processes. Resilience allows organizations to sustain KM processes continuity, namely, 
keeping knowledge creation, sharing, and application going even in unfavorable conditions [37]. The 
stronger the degree of organizational resilience, thus, the better knowledge can be collected, distributed, 
and exploited throughout the business. So we have formulated the following hypotheses:
H3: Organizational Resilience has a positive effect on knowledge sharing.

II. DATA ANALYSIS
TABLE 1. FACTOR LOADINGS

Constructs Items Factor 
Loadings

Cronbach’s 
Alpha

Composite 
Reliability 
(CR)

Average 
Variance 
Extracted 
(AVE)

AC1 0.861
AC2 0.894
AC3 0.888

Analytical 
Capability (AC)

AC4 0.782

0.885 0.917 0.735

DMC1 0.826
DMC2 0.854
DMC3 0.841
DMC4 0.808

Decision-Making 
Capability (DMC)

DMC5 0.819

0.879 0.912 0.682

IC1 0.829
IC2 0.812
IC3 0.846

Infrastructure 
Capability (IC)

IC4 0.794

0.872 0.909 0.662

IC5 0.776 0.877 0.904 0.882Organizational 
Resilience OR1 0.851

Table 1: The results of the measurement model indicate that constructs have high reliability and validity 
in accordance to the requirements of structural equation modeling. Analytical Capability (0.782-0.894), 



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6368

Decision-Making Capability (0.808-0.854) and Infrastructural Capability (0.776-0.846) factor loadings 
are more than 0.70 which reveals satisfactory indicator reliability. Both the Cronbach Alpha and 
Composite Reliability (0.872-0.917) reveal high internal consistency and the AVE value (0.662-0.735) 
is more than 0.50 and therefore confirm convergent validity. The construct of Organizational Resilience, 
however, does not seem complete because one of the indicators (IC5) was misclassified, and there is 
only one valid item (OR1 = 0.851) that allows assessing its reliability and validity. To calculate 
acceptable values of reliability and AVE, at least three reflective indicators (e.g., OR1–OR3) are needed. 
After correction, the discriminant validity must be considered according to Fornell-Larcker criterion 
and the HTMT ratio, so that the square root of each AVE should be bigger than inter-construct 
correlations and HTMT values should be less than 0.85. Also, the values of full collinearity VIF should 
be checked to exclude common-method bias (VIF < 3.3). All in all, the existing model is quite reliable 
and convergent with regards to blockchain Technology and knowledge sharing, and as soon as it is 
corrected with Organizational Resilience, it will be prepared to evaluate the structural model and test a 
hypothesis.
III. STRUCTURAL MODEL

For discriminant validity, the HTMT was checked for the study conducted to determine the effect of 
artificial Intelligence on purchase intention: The mediating role of digital engagement. Previous 
recommendations suggested that the HTMT value should not exceed 0.90 but recent studies have refined 
this threshold. The HTMT values for this study, presented in Table 2, are well below the threshold for 
assessing discriminant validity (0, ≤ 0.85), thus suggesting that artificial intelligence, digital 
engagement, and purchase intention are well-differentiated constructs. This demonstrates the 
robustness, reliability, and validity of our measurement model.

TABLE 2. HTMT
Constructs Blockchain Technology 

(Volume)
Blockchain Technology 
(Velocity)

Blockchain Technology 
(Variety)

Knowledge 
Sharing

Organizational 
Resilience

Blockchain Technology 
(Volume) —

Blockchain 
Technology(Velocity) 0.421 —

Blockchain Technology 
(Variety) 0.458 0.493 —

Knowledge Sharing 0.537 0.506 0.552 —
Organizational Resilience 0.484 0.463 0.495 0.539 —

Table 2 The range of all HTMT ratios are 0.421-0.552, the highest ratio between knowledge sharing (KM) 
and blockchain technology-Variety (0.552). As all values are less than 0.85 (and 0.90), there is a support of 
discriminant validity across the constructs. Methodologically, that meets the recommended HTMT 
thresholds of discrete constructs; to be Q1-ready, also provide bootstrapped HTMT confidence intervals 
and ensure that upper limits are less than 0.85/0.90. Substantively, KM demonstrates the highest affinities 
with the blockchain technology dimensions- Variety (0.552), Volume (0.537), Velocity (0.506) which is 
theoretically reasonable: the more diverse, volume and fast data streams, the more knowledge will be 
captured and used. Organizational Resilience (OR) is moderately correlated with KM (0.539) and the 
blockchain technology facets (0.463-495), a trend that is in line with OR being a separate yet correlated 
capability in your model (e.g., as a mediator/moderator and not a direct overlap with KM). To be fully 
complete, provide FornellLarcker and cross-loadings tables in the paper.

IV. HYPOTHESES TESTING:
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The structural model was analyzed using Smart PLS 4.0 to test the hypotheses of Research Objectives 1 
through 3 with mediating effects of Digital Engagement in the context of The Impact of Artificial 
Intelligence on Purchase Intention. We tested the Path Hypotheses about the strength and direction of 
relationships between Artificial Intelligence, Digital Engagement, and Purchase Intention using the PLS 
algorithm function. As with traditional regression analysis, the path coefficient (between -1 and +1) reflects 
the size and directionality of these relationships. A coefficient approach to 0 indicates weak or no 
correlation, and values approaching -1 or +1 indicate strong negative or positive correlation, respectively. 

TABLE 5. HYPOTHESES TESTING ESTIMATES-TOTAL EFFECT
Hypo Relationships Standardized Beta Standard Error T-Statistic P-Values Decision
H1 (Volume) → KNOWLEDGE SHARING 0.196 0.071 2.776 0 Supported
H2 (Velocity) → KNOWLEDGE SHARING 0.099 0.039 2.522 0 Supported
H3 (Variety) → KNOWLEDGE SHARING 0.613 0.068 9.042 0 Supported
H4 (Volume) → Organizational Resilience 0.312 0.051 6.116 0 Supported
H5 (Velocity) → Organizational Resilience 0.508 0.068 7.448 0 Supported
H6 Variety) → Organizational Resilience 0.057 0.051 1.129 0 Supported
H7 Organizational Resilience → Knowledge Manage 0.029 0.027 1.082 0 Supported
Table 3: All the hypothesized paths were statistically significant (p < 0.05) and both the direct and indirect 
effect of the model was verified. These findings suggest that all three attributes of blockchain Technology 
(Volume, Velocity, and Variety) increase both knowledge sharing and Organizational Resilience 
significantly. Furthermore, the relationship between Organizational Resilience and knowledge sharing is 
positive and significant, which proves that it is a mediating variable. The findings prove that firms that use 
the three Vs of blockchain technology are better placed to create resilience and successfully manage 
knowledge- thus supporting the theoretical merge of the Resource-Based View and the Knowledge-Based 
View that the study enables.

CONCLUSION
The results demonstrate that knowledge sharing (KM) can be improved greatly with the mediating impact 
of the Organizational Resilience (OR) and blockchain Technology  The above three blockchain technology 
dimensions, i.e. Volume, Velocity, and Variety are positively related to KM and OR which implies that 
processing massive, rapid and diverse data streams enhances the learning and adaptive potential of an 
organization. Variety among them has the most pronounced effect, highlighting the fact that the 
combination of different data sources contributes to the development of knowledge and resilience. 
Organizational Resilience is a crucial intermediate between analytics and knowledge results to assist 
organizations in converting analytical information into actionable learning and continuity through 
disruptions. The substantial connection between OR and KM proves that resilience promotes the continuity 
of knowledge flow, which helps firms to adapt and be innovative. Although all blockchain technology 
dimensions have a positive effect, Volume and Velocity have mediocre impacts, which implies that the 
amount of data and speed do not suffice without robust systems and well-organized KM processes. 
Theoretically speaking, the findings are compliant with Resource-Based View (RBV) and Knowledge-
Based View (KBV) in that analytics and knowledge are intangible resources which bring value once 
resilience is practiced. In practice, the organizations ought to make not only investments on data 
infrastructure but also investments in resilience-based cultures that encourage collaborative efforts, 
flexibility and sharing of knowledge. Overall, the paper shows that blockchain technology is not only about 
its collaboration with KM and OR to turn data insights into a constant learning process, innovation, and a 
long-term competitive edge in the changing digital world.
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V. RECOMMENDATIONS
The research paper discussed the impact of blockchain Technology on knowledge sharing (KM) with the 
focus on the mediating effect of Organizational Resilience (OR). The results indicate that the three aspects 
of blockchain technology; Volume, Velocity, and Variety positively influence both KM and OR, and it is 
essential to handle large, fast, and diverse data streams to promote organizational learning and adaptability. 
Variety was the biggest dimension among them, showing that different sources of data can be more 
informative and have more resilience and knowledge generation. The findings also determine 
Organizational Resilience as a key mediator that transforms analytical results into practical knowledge 
which assist companies to remain active in times of interference. It underscores the idea that technological 
capabilities do not suffice but adaptability, shock absorption, and continuous learning is what defines the 
effectiveness of data-driven insights in converting them into organizational knowledge.

.REFERENCES
[1] Allahham, M.; Sharabati, A.A.A.; Hatamlah, H.; Ahmad, A.Y.B.; Sabra, S.; Daoud, M.K. 

BLOCKCHAIN Technologyand AI for Green Supply Chain Integration and Sustainability in Hospitals. 
WSEAS Trans. Environ. Dev. 2023, 19, 1218–1230, doi:10.37394/232015.2023.19.111.
Allahham, M.; Sharabati, A.A.A.; Al-Sager, M.; Sabra, S.; Awartani, L.; Khraim, A.S.L. Supply Chain 
Risks in the Age of Big Data and Artificial Intelligence: The Role of Risk Alert Tools and Managerial 
Apprehensions. Uncertain Supply Chain Manag. 2024, 12, 399–406, doi:10.5267/j.uscm.2023.9.012.
Almustafa, E.. A.A.. & A.M. Implementation of Artificial Intelligence for Financial Process Innovation 
of Commercial Banks. .
Allahham, M.; Ahmad, A. AI-Induced Anxiety in the Assessment of Factors Influencing the Adoption 
of Mobile Payment Services in Supply Chain Firms: A Mental Accounting Perspective. Int. J. Data 
Netw. Sci. 2024, 8, 505–514, doi:10.5267/j.ijdns.2023.9.006.
Alkhazaleh, A.; Assaf, A.; Shehada, M.; Almustafa, E.; Allahham, M. Analysis of the Impact of Fintech 
Firms’ Lending on the Expansion of Service Base Companies in Jordan. Inf. Sci. Lett. 2023, 12, 2891–
2902, doi:10.18576/ISL/120837.
Alrjoub, A.M.S.; Almomani, S.N.; Al-Hosban, A.A.; Allahham, M.I. The Impact of Financial 
Performance on Earnings Management Practice Behavior (an Empirical Study on Financial Companies 
in Jordan). Acad. Strateg. Manag. J. 2021, 20, 1–15.
Alkhazaleh, A.. A.A.. S.M.. A.E.. & A.M. (2023). Analysis of the Impact of Fintech Firms’ Lending on 
the Expansion of Service Base Companies in Jordan.
Judijanto, L.; Asniar, N.; Kushariyadi; Utami, E.Y.; Telaumbanua, E. Application of Integrated 
Logistics Networks in Improving the Efficiency of Distribution and Delivery of Goods in Indonesia a 
Literature Review. Sci. du Nord Econ. Bus. 2024, 1, 1–10.
Adeodu, A.; Maladzhi, R.; Kana-Kana Katumba, M.G.; Daniyan, I. Development of an Improvement 
Framework for Warehouse Processes Using Lean Six Sigma (DMAIC) Approach. A Case of Third 
Party Logistics (3PL) Services. Heliyon 2023, 9, e14915, doi:10.1016/j.heliyon.2023.e14915.
Jawabreh, O.; Baadhem, A.M.; Ali, B.J.A.; Atta, A.A.B.; Ali, A.; Al-Hosaini, F.F.; Allahham, M. The 
Influence of Supply Chain Management Strategies on Organizational Performance in Hospitality 
Industry. Appl. Math. Inf. Sci. 2023, 17, 851–858, doi:10.18576/AMIS/170511.
Hatamlah, H.; Allahham, M.; Abu-AlSondos, I.A.; Mushtaha, A.S.; Al-Anati, G.M.; Al-Shaikh, M.; 
Ali,  and B.J.A. Assessing the Moderating Effect of Innovation on the Relationship between Information 
Technology and Supply Chain Management: An Empirical Examination. Appl. Math. Inf. Sci. 2023, 
17, 889–895, doi:10.18576/AMIS/170515.



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6371

Hatamlah, H.; Allahham, M.; Abu-AlSondos, I.A.; Al-junaidi, A.; Al-Anati, G.M.; Al-Shaikh,  and M. 
The Role of Business Intelligence Adoption as a Mediator of BLOCKCHAIN Technologyin the 
Management of Outsourced Reverse Supply Chain Operations. Appl. Math. Inf. Sci. 2023, 17, 897–
903, doi:10.18576/AMIS/170516.
Atieh Ali, A.A.; Sharabati, A.A.A.; Allahham, M.; Nasereddin, A.Y. The Relationship between Supply 
Chain Resilience and Digital Supply Chain and the Impact on Sustainability: Supply Chain Dynamism 
as a Moderator. Sustain.  2024, 16, 1–20, doi:10.3390/su16073082.
Lahiri, M.M.; Sarkar, S.; Bhargava, M. The Role of 3rd Party Logistics In Bringing Efficiency & 
Effectiveness among Their Distribution Centers. Acad. Mark. Stud. J. 2022, 26, 1–7.
Sharabati; Izzat, A.M. The Relationship between Supply Chain Resilience and Digital Supply Chain on 
Sustainability, Supply Chain Dynamism as a Moderator. 2024, 1–20.
Khaled, H.; Yahiya, A.; Ahmad, B.; Allahham, M.; Al-, M. Uncertain Supply Chain Management The 
Mediating Role of ICT on the Impact of Supply Chain Management ( SCM ) on Organizational 
Performance ( OP ): A Field Study in Pharmaceutical Companies in Jordan. 2024, 12, 1251–1266, 
doi:10.5267/j.uscm.2023.11.011.
Allahham, M.; Sharabati, A.A.A.; Almazaydeh, L.; Sha-Latony, Q.M.; Frangieh, R.H.; Al-Anati, G.M. 
The Impact of Fintech-Based Eco-Friendly Incentives in Improving Sustainable Environmental 
Performance: A Mediating-Moderating Model. Int. J. Data Netw. Sci. 2024, 8, 415–430, 
doi:10.5267/j.ijdns.2023.9.013.
Atieh Ali, A.A.; Sharabati, A.A.; Alqurashi, D.R.; Shkeer, A.S.; Allahham, M. The Impact of Artificial 
Intelligence and Supply Chain Collaboration on Supply Chain Resilience: Mediating the Effects of 
Information Sharing. Uncertain Supply Chain Manag. 2024, 12, 1801–1812, 
doi:10.5267/j.uscm.2024.3.002.
View of EFFECTS OF ARTIFICIAL INTEGRATION AND BIG DATA ANALYSIS ON 
ECONOMIC VIABILITY OF SOLAR MICROGRIDS_ MEDIATING ROLE OF COST BENEFIT 
ANALYSIS.Pdf.
Sharabati, A.A.; Allahham, M.; Yahiya, A.; Ahmad, B.; Sabra, S. EFFECTS OF ARTIFICIAL 
INTEGRATION AND BIG DATA ANALYSIS ON ECONOMIC VIABILITY OF SOLAR 
MICROGRIDS : MEDIATING ROLE OF COST BENEFIT ANALYSIS. 2023, 6, 360–379.
Daoud, M.K.; Sharabati, A.A.; Samarah, T.; Alqurashi, D.; Alfityani, A. Optimizing Online Visibility : 
A Comprehensive Study on Effective SEO Strategies and Their Impact on Website Ranking. 2024, 8.
Sharabati, A.A.A.; Rehman, S.U.; Malik, M.H.; Sabra, S.; Al-Sager, M.; Allahham, M. Is AI Biased? 
Evidence from FinTech-Based Innovation in Supply Chain Management Companies? Int. J. Data Netw. 
Sci. 2024, 8, 1839–1852, doi:10.5267/j.ijdns.2024.2.005.
Atta, A.A.B.; Ahmad, A.Y.A.B.; Allahham, M.I.; Sisodia, D.R.; Singh, R.R.; Maginmani, U.H. 
Application of Machine Learning and Blockchain Technology in Improving Supply Chain Financial 
Risk Management. Proc. Int. Conf. Contemp. Comput. Informatics, IC3I 2023 2023, 2199–2205, 
doi:10.1109/IC3I59117.2023.10397935.
Bataineh, A. Q., Abu-AlSondos, I. A., Almazaydeh, L., El Mokdad, S. S., & Allahham, M. (2023). 
Enhancing Natural Language Processing with Machine Learning for Conversational AI. 2023, 2023.
Demirbag, M.; Koh, S.C.L.; Tatoglu, E.; Zaim, S. TQM and Market Orientation’s Impact on SMEs’ 
Performance. Ind. Manag. Data Syst. 2006, 106, 1206–1228, doi:10.1108/02635570610710836.
[26] A. Hermawan, “Improving quality of Teacher Services through Strengthening KNOWLEDGE 
SHARING,” Int. J. Social Sci. Econ. Invention, vol. 10, no. 4, pp. 37–51, 2024. [Online]. Available: 
https://doi.org/10.23958/ijssei/vol10-i04/374

https://doi.org/10.23958/ijssei/vol10-i04/374


LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6372

[27] E. Hirata, M. Lambrou, and D. Watanabe, “Blockchain technology in supply chain management,” 
Maritime Business Review, vol. 6, no. 2, pp. 114–128, 2020. [Online]. Available: 
https://doi.org/10.1108/MABR-07-2020-0043
[28] W. Huang et al., “Relating Sustainable Business Development Practices and Information 
Management,” Frontiers in Psychology, vol. 13, 2022. [Online]. Available: 
https://doi.org/10.3389/fpsyg.2022.930138
[29] D. B. Y. Isnaini, T. Nurhaida, and I. Pratama, “Moderating effect of supply chain dynamic 
capabilities,” Int. J. Supply Chain Management, vol. 9, no. 1, pp. 97–105, 2020.
[30] D. Ivanov, “Viable supply chain model,” Annals of Operations Research, vol. 319, no. 1, pp. 1411–
1431, 2022. [Online]. Available: https://doi.org/10.1007/s10479-020-03640-6
[31] M. A. Jabbar Al-Sammak, “Adopting KNOWLEDGE SHARING in applying TRIZ/TIPS theory,” 
J. Modern Project Management, vol. 12, no. 3, 2024.
[32] O. Jawabreh, R. Mahmoud, and B. J. Ali, “Big data in the hospitality industry: a methodical 
review,” Telkomnika, vol. 22, no. 4, pp. 838–845, 2024.
[33] M. A. Khan, S. Rehman, and X. Li, “Decision support systems and marketing performance,” J. 
KNOWLEDGE SHARING, vol. 28, no. 1, pp. 45–62, 2024. [Online]. Available: 
https://doi.org/10.1108/JKM-05-2023-0321
[34] R. Kloth and G. M. Jonathan, “The Missing Link: KNOWLEDGE SHARING and the Social 
Dimension of Business-IT Alignment,” Complex Syst. Informatics Modeling Quarterly, no. 42, pp. 63–
82, 2025. [Online]. Available: https://doi.org/10.7250/csimq.2025-42.04
[35] M. Kumar et al., “Organizational IT support and knowledge sharing behaviour affecting service 
innovation performance,” VINE J. Inf. Knowledge Manage. Syst., vol. 54, no. 2, pp. 256–279, 2024. 
[Online]. Available: https://doi.org/10.1108/VJIKMS-07-2021-0124
Ahmad, A. Y. B., Kumari, D. K., Shukla, A., Deepak, A., Chandnani, M., Pundir, S., & Shrivastava, A. 
(2024). Framework for Cloud Based Document Management System with Institutional Schema of 
Database. International Journal of Intelligent Systems and Applications in Engineering, 12(3s), 672-
678.
Ahmad, A. Y. B., Allahham, M., Almajali, W. I., Ayasrah, F. T., & Sabra, S. (2024, December). From 
Interaction to Action: How User Input Shapes Logistics and Decisions in Jordan’s E-Industry. In 2024 
25th International Arab Conference on Information Technology (ACIT) (pp. 1-6). IEEE.
K. Daoud, D. . Alqudah, M. . Al-Qeed, B. A. . Al Qaied, and A. Y. A. B. . Ahmad, “The Relationship 
Between Mobile Marketing and Customer Perceptions in Jordanian Commercial Banks: The Electronic 
Quality as A Mediator Variable”, ijmst, vol. 10, no. 2, pp. 1360-1371, Jun. 2023
Ahmad, A. Y. B., Allahham, M., Almajali, W. I., Ayasrah, F. T., & Sabra, S. (2024, December). Supply 
Chain Innovation on Acceleration Decision-Making, The Mediating Role of Tech and Integration in the 
Retail Sector. In 2024 25th International Arab Conference on Information Technology (ACIT) (pp. 1-
6). IEEE.
Al Mawahreh, M. A. L., Alshar, M. M., Allahham, M., & Ahmad, A. Y. B. (2025, April). The Impact 
of Artificial Intelligence on Purchase Intention, the Mediating Role of Digital Engagement. In 2025 1st 
International Conference on Computational Intelligence Approaches and Applications (ICCIAA) (pp. 
1-8). IEEE.
Ahmad, A. Y. B., Allahham, M., Almajali, W. I., Ayasrah, F. T., & Sabra, S. (2024, December). From 
Insights to Impact: Business Intelligence’s Influence on Jordan’s Industrial Decision-Making. In 2024 
25th International Arab Conference on Information Technology (ACIT) (pp. 1-5). IEEE.

https://doi.org/10.1108/MABR-07-2020-0043
https://doi.org/10.3389/fpsyg.2022.930138
https://doi.org/10.1007/s10479-020-03640-6
https://doi.org/10.1108/JKM-05-2023-0321
https://doi.org/10.7250/csimq.2025-42.04
https://doi.org/10.1108/VJIKMS-07-2021-0124


LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6373

Geetha, B. T., Kafila, K., Ram, S. T., Narkhede, A. P., Ahmad, A. Y. B., & Tiwari, M. (2024, March). 
Creating Resilient Digital Asset Management Frameworks in Financial Operations Using Blockchain 
Technology. In 2024 International Conference on Trends in Quantum Computing and Emerging 
Business Technologies (pp. 1-7). IEEE.
Ahmad, A. Y. B., Ayasrah, F. T., Allahham, M., Almajali, W. I., & AlArabi, K. (2024, December). The 
Impact of AI on Accounting Technology Adoption the Mediate Role of Business Performance. In 
Global Congress on Emerging Technologies (GCET-2024) (pp. 218-224). IEEE.
 Alhawamdeh, H., Al-Saad, S. A., Almasarweh, M. S., Al-Hamad, A. A.-S. A., Bani Ahmad, A. Y. A. 
B., & Ayasrah, F. T. M. (2023). The Role of Energy Management Practices in Sustainable Tourism 
Development: A Case Study of Jerash, Jordan. International Journal of Energy Economics and Policy, 
13(6), 321–333. https://doi.org/10.32479/ijeep.14724
Allahham, M., & Ahmad, A. (2024). AI-induced anxiety in the assessment of factors influencing the 
adoption of mobile payment services in supply chain firms: A mental accounting perspective. 
International Journal of Data and Network Science, 8(1), 505-514.
Kai, Z., Sharaf, M., Wei, S. Y., Al Shraah, A., Le, L. T., Bedekar, A. A., & Ahmad, A. Y. B. (2024). 
Exploring the asymmetric relationship between natural resources, fintech, remittance and environmental 
pollution for BRICS nations: New insights from MMQR approach. Resources Policy, 90, 104693
Liang, P., Guo, Y., Nutakki, T. U. K., Agrawal, M. K., Muhammad, T., Ahmad, S. F., ... & Qin, M. 
(2024). Comprehensive assessment and sustainability improvement of a natural gas power plant 
utilizing an environmentally friendly combined cooling heating and power-desalination arrangement. 
Journal of Cleaner Production, 436, 140387.
Wu, J., Ahmad, S. F., Ali, Y. A., Al-Razgan, M., Awwad, E. M., & Ayassrah, A. Y. B. A. (2024). 
Investigating the role of green behavior and perceived benefits in shaping green car buying behavior 
with environmental awareness as a moderator. Heliyon, 10(9).
Yahiya, A., & Ahmad, B. (2024). Automated debt recovery systems: Harnessing AI for enhanced 
performance. Journal of Infrastructure, Policy and Development, 8(7), 4893.
Liang, P., Guo, Y., Chauhdary, S. T., Agrawal, M. K., Ahmad, S. F., Ahmad, A. Y. A. B., ... & Ji, T. 
(2024). Sustainable development and multi-aspect analysis of a novel polygeneration system using 
biogas upgrading and LNG regasification processes, producing power, heating, fresh water and liquid 
CO2. Process Safety and Environmental Protection, 183, 417-436..
Mohsin, H. J., Hani, L. Y. B., Atta, A. A. B., Al-Alawnh, N. A. K., Ahmad, A. B., & Samara, H. H. 
(2023). The impact of digital financial technologies on the development of entrepreneurship: evidence 
from commercial banks in the emerging markets. Corporate & Business Strategy Review, 4(2), 304-
312.
Cheng, Congbin, Sayed Fayaz Ahmad, Muhammad Irshad, Ghadeer Alsanie, Yasser Khan, Ahmad Y. 
A. Bani Ahmad (Ayassrah), and Abdu Rahman Aleemi. 2023. "Impact of Green Process Innovation and 
Productivity on Sustainability: The Moderating Role of Environmental Awareness" Sustainability 15, 
no. 17: 12945. https://doi.org/10.3390/su151712945
Atta, A., Baniata, H., Othman, O., Ali, B., Abughaush, S., Aljundi, N., & Ahmad, A. (2024). The impact 
of computer assisted auditing techniques in the audit process: an assessment of performance and effort 
expectancy. International Journal of Data and Network Science, 8(2), 977-988.
ALLAHHAM, M., SHARABATI, A. A. A., HATAMLAH, H., AHMAD, A. Y. B., SABRA, S., & 
DAOUD, M. K. Big Data Analytics and AI for Green Supply Chain Integration and Sustainability in 
Hospitals.Magboul, I., Jebreel, M., Dweiri, M., Qabajeh, M., Al-Shorafa, A., & Ahmad, A. (2024). 



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6374

Antecedents and outcomes of green information technology Adoption: Insights from an oil industry. 
International Journal of Data and Network Science, 8(2), 921-934.
Ramadan, A., Alkhodary, D., Alnawaiseh, M., Jebreen, K., Morshed, A., & Ahmad, A. B. (2024). 
Managerial Competence and Inventory Management in SME Financial Performance: A Hungarian 
Perspective. Journal of Statistics Applications & Probability, 13(3), 859-870.
Almestarihi, R., Ahmad, A. Y. A. B., Frangieh, R., Abu-AlSondos, I., Nser, K., & Ziani, A. (2024). 
Measuring the ROI of paid advertising campaigns in digital marketing and its effect on business 
profitability. Uncertain Supply Chain Management, 12(2), 1275-1284.
Zhan, Y., Ahmad, S. F., Irshad, M., Al-Razgan, M., Awwad, E. M., Ali, Y. A., & Ayassrah, A. Y. B. 
A. (2024). Investigating the role of Cybersecurity's perceived threats in the adoption of health 
information systems. Heliyon, 10(1).
Fouzdar, A. S., Yamini, S., Biswas, R., Jindal, G., Ahmad, A. Y. B., & Dawar, R. (2024). Considering 
the Use of Blockchain for Supply Chain Authentication Management in a Secure and Transparent Way. 
In Recent Technological Advances in Engineering and Management (pp. 259-264). CRC Press.
Feng, Y., Ahmad, S. F., Chen, W., Al-Razgan, M., Awwad, E. M., Ayassrah, A. Y. B. A., & Chi, F. 
(2024). Design, analysis, and environmental assessment of an innovative municipal solid waste-based 
multigeneration system integrating LNG cold utilization and seawater desalination. Desalination, 
117848.
Zhang, L., Ahmad, S. F., Cui, Z., Al Razgan, M., Awwad, E. M., Ayassrah, A. Y. B. A., & Shi, K. 
(2024). Energy, exergy, hermoeconomic analysis of a novel multi-generation system based on 
geothermal, kalina, double effect absorption chiller, and LNG regasification. Desalination, 117830.
Iqbal, S., Tian, H., Muneer, S., Tripathi, A., & Ahmad, A. Y. B. (2024). Mineral resource rents, fintech 
technological innovation, digital transformation, and environmental quality in BRI countries: An insight 
using panel NL-ARDL. Resources Policy, 93, 105074.
Geetha, B. T., Gnanaprasuna, E., Ahmad, A. Y. B., Rai, S. K., Rana, P., & Kapila, N. (2024, March). 
Novel Metrics Introduced to Quantify the Level of Circularity in Business Models Enabled by Open 
Innovation. In 2024 International Conference on Trends in Quantum Computing and Emerging 
Business Technologies (pp. 1-6). IEEE.
Daoud, M. K., Al-Qeed, M., Al-Gasawneh, J. A., & Bani Ahmad, A. Y. (2023). The Role of Competitive 
Advantage Between Search Engine Optimization and Shaping the Mental Image of Private Jordanian 
University Students Using Google. International Journal of Sustainable Development & Planning, 
18(8).
Yahiya Ahmad Bani Ahmad (Ayassrah), Ahmad; Ahmad Mahmoud Bani Atta, Anas; Ali Alawawdeh, 
Hanan; Abdallah Aljundi, Nawaf; Morshed, Amer; and Amin Dahbour, Saleh (2023) "The Effect of 
System Quality and User Quality of Information Technology on Internal Audit Effectiveness in Jordan, 
And the Moderating Effect of Management Support," Applied Mathematics & Information Sciences: 
Vol. 17: Iss. 5, Article 12.
Ahmad, A. Y. B., Allahham, M., Almajali, W. I., Ayasrah, F. T., & Sabra, S. (2024, December). 
Building Trust: The Role of Strategic Decision-Making in Digital Market Confidence. In 2024 25th 
International Arab Conference on Information Technology (ACIT) (pp. 1-6). IEEE.
Ahmad, A. Y. B., Allahham, M., Almajali, W. I., Ayasrah, F. T., & Sabra, S. (2024, December). 
Blockchain's Role in Emerging Markets: Accelerating Digital Supply Chain Management and 
Unlocking New Opportunities. In 2024 25th International Arab Conference on Information Technology 
(ACIT) (pp. 1-6). IEEE.



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6375

C. Verma, V. P, N. Chaturvedi, U. U, A. Rai and A. Y. A. Bani Ahmad, "Artificial Intelligence in 
Marketing Management: Enhancing Customer Engagement and Personalization," 2025 International 
Conference on Pervasive Computational Technologies (ICPCT), Greater Noida, India, 2025, pp. 397-
401, doi: 10.1109/ICPCT64145.2025.10940626.
N. Parihar, P. Fernandes, S. Tyagi, A. Tyagi, M. Tiwari and A. Y. A. Bani Ahmad, "Using Machine 
Learning to Enhance Cybersecurity Threat Detection," 2025 International Conference on Pervasive 
Computational Technologies (ICPCT), Greater Noida, India, 2025, pp. 387-391, doi: 
10.1109/ICPCT64145.2025.10939232.
Alhawamdeh, H., Al-Saad, S. A., Almasarweh, M. S., Al-Hamad, A. A. S., Ahmad, A. Y., & Ayasrah, 
F. T. M. (2023). The role of energy management practices in sustainable tourism development: a case 
study of Jerash, Jordan. International Journal of Energy Economics and Policy, 13(6), 321-333.
 Lehyeh, S. A., Alharafsheh, M., Hanandeh, R., Abuaddous, M., & Al-Hawamdeh, H. (2021). The 
effects of total quality management practices on strategic performance using the BSC methodology: the 
mediating role of knowledge sharing. Academy of Strategic Management Journal, 20(6), 1-12
Ahmad, A. Y. Bani ahmad ,  (2019). Empirical Analysis on Accounting Information System Usage in 
Banking Sector in Jordan. Academy of Accounting and Financial Studies Journal, 23(5), 1-9.
Alkhawaldeh, B. Y. S., Alhawamdeh, H., Almarshad, M., Fraihat, B. A. M., Abu-Alhija, S. M. M., 
Alhawamdeh, A. M., & Ismaeel, B. (2023). The effect of macroeconomic policy uncertainty on 
environmental quality in Jordan: Evidence from the novel dynamic simulations approach. Jordan 
Journal of Economic Sciences, 10(2), 116-131.
Fraihat, B. A. M., Alhawamdeh, H., Alkhawaldeh, B. Y., Abozraiq, A. M., & Al Shaban, A. (2023). 
The effect of organizational structure on employee creativity: The moderating role of communication 
flow: A survey study. International Journal of Academic Reserach in Economics and Management 
Sciences, 12(2).
A. Y. A. Bani Ahmad, P. Sarkar, B. Goswami, P. R. Patil, K. Al-Said and N. Al Said, "A Framework 
for Evaluating the Effectiveness of Explainability Methods in Deep Learning," 2025 International 
Conference on Pervasive Computational Technologies (ICPCT), Greater Noida, India, 2025, pp. 426-
430, doi: 10.1109/ICPCT64145.2025.10939073.
Alhawamdeh, H., Abdel Muhsen Irsheid Alafeef, M., Abdel Mohsen Al-Afeef, M., Alkhawaldeh, B. 
Y., Nawasra, M., Al_Rawashdeh, H. A. A., ... & Al-Eitan, G. N. (2024). The relationship between 
marketing capabilities and financial performance: the moderating role of customer relationship 
management in Jordanian SMES. Cogent Business & Management, 11(1), 2297458.
Alamad, T., Alrawashedh, N. H., Alhawamdeh, H., Harahsheh, A. A., Zraqat, O., Hussien, L. F., ... & 
Alkhawaldeh, B. Y. (2024). The Impact of Strategic Leadership on Strategic Performance in Higher 
Education Institutions: The Mediating Role of Change Management.
Alhawamdeh, H., Alkhawaldeh, B. Y., Zraqat, O., & Alhawamdeh, A. M. (2024). Leveraging Business 
Intelligence in Organizational Innovation: A Leadership Perspective in Commercial Banks. 
International Journal of Academic Research in Accounting, Finance and Management Sciences, 14(1), 
295-309.
Alhawamdeh, A. M., Al-habash, M. A., Zraqat, O., Hussien, L. F., Taha, I. B., Alhawamdeh, H., & 
Alkhawaldeh, B. Y. (2023). The Effect of Religious and Ethnic Values on Executive Compensation in 
Jordanian Firms. KEPES, 21(3), 604-622.
Alkhawaldeh, B. Y. S., Alhawamdeh, H., Almarshad, M., Fraihat, B. A. M., Abu-Alhija, S. M. M., 
Alhawamdeh, A. M., & Ismaeel, B. (2023). The effect of macroeconomic policy uncertainty on 



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6376

environmental quality in Jordan: Evidence from the novel dynamic simulations approach. Jordan 
Journal of Economic Sciences, 10(2), 116-131.
Al-Afeef, M. A. M., Fraihat, B. A. M., Alhawamdeh, H., Hijazi, H. A., AL-Afeef, M. A., Nawasr, M., 
& Rabi, A. M. (2023). Factors affecting middle eastern countries' intention to use financial technology. 
International Journal of Data & Network Science, 7(3).
Alhawamdeh, H., Al-Saad, S. A., Almasarweh, M. S., Al-Hamad, A. A. S., Ahmad, A. Y., & Ayasrah, 
F. T. M. (2023). The role of energy management practices in sustainable tourism development: a case 
study of Jerash, Jordan. International Journal of Energy Economics and Policy, 13(6), 321-333.
Alkhawaldeh, B. Y., Alhawamdeh, H., Al_Shukri, K. S., Yousef, M., Shehadeh, A. Y. A., Abu-Samaha, 
A. M., & Alwreikat, A. A. (2023). The role of technological innovation on the effect of international 
strategic alliances on corporate competitiveness in Jordanian international business administration: 
Moderating and mediating analysis. Migration Letters, 20(6), 282-299.
Alhawamdeh, H., Al-Eitan, G. N., Hamdan, M. N., Al-Hayek, Y. A. M., Zraqat, O., Alhawamdeh, A. 
M., & Alkhawaldeh, B. Y. (2023). The role of financial risk tolerance and financial advisor management 
in mediating the relationship between financial attitudes, financial knowledge, financial anxiety, and 
sustainable financial retirement planning. Journal of Namibian Studies: History Politics Culture, 33, 
5071-5100.

Alkhawaldeh, B., Alhawamdeh, H., Al-Afeef, M., Al-Smadi, A., Almarshad, M., Fraihat, B., ... & Alaa, 
A. (2023). The effect of financial technology on financial performance in Jordanian SMEs: The role of 
financial satisfaction. Uncertain Supply Chain Management, 11(3), 1019-1030.
Alkhawaldeh, B. Y., Alhawamdeh, H., Al-Afeef, M. A. M., Abu-Alhija, S. M. M., Al_Rawashdeh, H. 
A. A., Mustafa, S. M. B., ... & Almarshad, M. (2023). Mediating effect of financial behaviour on the 
influence of financial literacy and financial technology on financial inclusion development in Jordanian 
MSMEs. Journal of Hunan University Natural Sciences, 50(3).
Al-gharaibeh, S. M., Al-Zoubi, D. M., Hijazi, H. A., Al-Sakarneh, A., Alhawamdeh, H. M., & Al-Afee, 
M. (2021). The Relationship Between E-learning During Coronavirus Pandemic and Job Burnout 
among Faculty Members in Public and Private Universities in Jordan. International Journal of Academic 
Research in Business and Social Sciences, 11(11), 1983-2011.
Fraihat, B. A. M., Alhawamdeh, H., Alkhawaldeh, B. Y., Abozraiq, A. M., & Al Shaban, A. (2023). 
The effect of organizational structure on employee creativity: The moderating role of communication 
flow: A survey study. International Journal of Academic Reserach in Economics and Management 
Sciences, 12(2).
Fraihat, B. A. M., Alhawamdeh, H., Alkhawaldeh, B. Y., Abozraiq, A. M., & Al Shaban, A. (2023). 
The effect of organizational structure on employee creativity: The moderating role of communication 
flow: A survey study. International Journal of Academic Reserach in Economics and Management 
Sciences, 12(2).
Lehyeh, S. A., Alharafsheh, M., Hanandeh, R., Abuaddous, M., & Al-Hawamdeh, H. (2021). The 
effects of total quality management practices on strategic performance using the BSC methodology: the 
mediating role of knowledge sharing. Academy of Strategic Management Journal, 20(6), 1-12
Al-Ayyaf, Abdulrahman Ibrahim., and Al-Nsour, Iyad Abdel Fattah. (2024). Effect of innovation in 
communication message on financial customer relationships: New evidence from Saudi Arabia. Journal 
of Asian Business Strategy, Asian Economic and Social Society, 14(1), 61-69. 
https://doi.org/10.55493/5006.v14i1.5054



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6377

Al-Nsour , Iyad A. (2013). Examine the Relationship between Internal Marketing & Internal Service 
Quality in Saudi Public Hospitals. Research on Humanities and Social Sciences, 3 (19), 27-41.
Al-Nsour Iyad A, Hasnin, Eman Abdelhameed.m Almurad, Hussein Mohamad., and Allahham, 
Mahmoud Izzat. (2024).Journal of Information Systems Engineering & Management, 10 (54s), 1012-
1029.
Al-Nsour, A. I., and Aiaf, A.A. (2024). Effect of Innovation in Communication Message on Financial 
Customer Relationships: New Evidence from Saudi Arabia. Journal of Asian Business Strategy, 14(1), 
61–69. https://doi.org/10.55493/5006.v14i1.5054.
Al-Nsour, I, (2020). Effect of Brand Enhancement on Buying Behavior Towards the Sport Sponsorship 
Companies in Riyadh, KSA. International Journal of Business, Economics and Management, 7(2), 110-
119.
Al-Nsour, I, (2023). The Impact of Social-media Celebrity on Buying Behavior of Retailer Customers 
in Riyadh, KSA. Jordan Journal of Business Administration, 20(1). 
https://doi.org/10.35516/jjba.v19i4.1719
Al-Nsour, I, A., Tarfoder, A, K., and  Mhd Yusak, Nurul Aqilah. (2023). Impact of Social Media 
Marketing on the Buying Intention of Fashion Products. Res Militaris, 3 (13),617 – 632. 
Al-Nsour, I. (2019). The Role of Sports Sponsorship in Improving Brand Equity: A Study on The Saudi 
Fans in Riyadh. Science Arena Publications. International Journal of Business Management, 4 (4), 97-
113. 
Al-Nsour, I. (2020). Effect of Brand Enhancement on Buying Behavior Towards the Sport Sponsorship 
Companies in Riyadh, KSA. International Journal of Business, Economics and Management, 7(2), 110-
119.
Alnsour, I. (2022). The impact of the use of electronic social platforms on the pre- behavior of the Saudi 
buyer during the coronavirus pandemic. Journal of Administrative and Economic Sciences, Qassim 
University, 15(1), 102–132.
Al-Nsour, I. (2023). The Impact of Social Media Celebrity on Buying Behavior of Retailer Customers 
in Riyadh, KSA. Jordan Journal of Business Administration, 20(1). 
https://doi.org/10.35516/jjba.v19i4.1719.
Al-Nsour, I. (2024). Impact of Social-media Engagement and Entertainment on the Buying Intention 
from Online Fashion Stores in Jordan. Jordan Journal of Business Administration, 20(3). 
https://doi.org/10.35516/jjba.v20i3.1014.
Al-Nsour, I. A. (2017). WOM Effectiveness in Improving the Purchasing Behavior: Comparative Study 
on the Private Hospitals Inpatients in Jordan and Saudi Arabia. Arab Economic and Business Journal, 
12(1), 13-28. https://doi.org/10.1016/j.aebj.2017.04.003.
Al-Nsour, I. A. (2022). The Effect of Sports Sponsorship Activities on the Brand Equity: A Study on 
Sports Clubs and Their Fans in Jordan. Jordan Journal of Business Administration, 18(1), 123-144. 
Al-Nsour, I. A. (2024). Building a Model for E-Interaction Via Facebook Platform: "The IN-IMSIU 
Model for E-Interaction". Journal of Management World, 2024(5), 348-362. 
https://doi.org/10.53935/jomw.v2024i4.1120.
Al-Nsour, I. A. . . (2023). Impact of Political Marketing Mix on Voting to the Parliamentary Candidate: 
A Study on the Jordanian Public Trends towards the Voting of the 19th Parliament. Jordan Journal of 
Business Administration, 19(1). https://doi.org/10.35516/jjba.v19i1.742.
Al-Nsour, I. A. A. (2023). The Impact of Social-media Celebrity on Buying Behavior of Retailer 
Customers in Riyadh, KSA. Jordan Journal of Business Administration, 20(1). 
https://doi.org/10.35516/jjba.v19i4.1719.



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6378

Al-Nsour, I. A. A., & Al-Saleh, N. H. (2025). Impact of Humor Communication Message Elements on 
Brand Equity Mediator for Customer Relationships A Study on Fast Food Restaurant Customers via the 
X Platform in Saudi Arabia. Arab Journal of Administration, (), 1-24. doi: 
10.21608/aja.2025.356476.1791.
AL-Nsour, I. A., & Al-Sahli, S. A. (2022). Effects of Cash and Non-Cash Communications on Brand 
Awareness: An Empirical Evidence from Saudi Arabia. The Journal of Asian Finance, Economics and 
Business, 9(5), 507–518. https://doi.org/10.13106/JAFEB.2022.VOL9.NO5.0507.
Al-Nsour, I. A., & Hasnin, E. A. H. (2024). Leveraging Humor Content in Effective Communications 
for the Saudi Food Industry. Journal of Management World, 2024(3), 170-184. 
https://doi.org/10.53935/jomw.v2024i4.1103.
Al-Nsour, I. A., Al-Nsour, I. R., & Al-Otoum, F. J. (2021). Enhancing Customers’ Satisfaction Using 
Loyalty Rewards Programs: Evidence from Jordanian Banks. The Journal of Asian Finance, Economics 
and Business, 8(11), 297–305. https://doi.org/10.13106/JAFEB.2021.VOL8.NO11.0297.
Al-Nsour, I. A., and A. K. Tarofder.  (2022). Impact of social media entertainment on the online 
purchase decision study on youth buyers of Luxury products via Facebook. EPRA International Journal 
of Economics, Business and Management Studies (EBMS) 9 (9),10-17.
Al-Nsour, I. A., and Al-Sahli, S. A. (2022). Effects of Cash and Non-Cash Communications on Brand 
Awareness: An Empirical Evidence from Saudi Arabia. The Journal of Asian Finance, Economics and 
Business, 9(5), 507–518. 
Al-Nsour, I., & Alsahli, S. (2025). The Brand Involvement as a Mediator Between Sports Sponsorship 
and Jordanian Audience Behavior: Psychological-Communication Analysis. Arab Journal of 
Administration, (), 1-32. doi: 10.21608/aja.2025.404536.1897.
Al-Nsour, I., (2019). The Role of Sports Sponsorship in Improving Brand Equity: A Study on the Saudi 
Fans in Riyadh. Science Arena Publications. International Journal of Business Management, 4 (4),97-
113.
Al-Nsour, I., and Al-Shaibani, M.F. (2024). Effect of Social Media Involvement on Buyer Behavior: 
Evidence from Jordan Fashion Market via Facebook Platform. Journal of International Crisis and Risk 
Communication Research, 7(S12), 341–359.
Al-Nsour, I., Somili, H., and  Allahham, M., (2021). Impact of Social Networks Safety on Marketing 
Information Quality in the COVID-19 Pandemic in Saudi Arabia. Journal of Asian Finance, Economics 
and Business, 8 (12), 0223–0231.
Alnsour, Ibrahim Radwan., Al-Nsour, Iyad A. , Malkawi, Eyad Mohammad., and Allahham, Mahmoud 
Izzat. (2025). The Role of Internet of Things in Fintech Adoption Within  Banking Sector: The 
Moderating Role of  Digital Transformation Capability. Lex Localis - Journal of Local Self-
Government, 23(S4), 2486-2510. https://doi.org/10.52152/k4pew155.
Alnsour, Ibrahim Radwan., Al-Nsour, Iyad A., Malkawi, Eyad Mohammad., Allahham, Mahmoud 
Izzat. (2025). The Role of Internet of Things in Fintech Adoption Within Banking Sector: The 
Moderating Role of Digital Transformation Capability. (2025). Lex Localis - Journal of Local Self-
Government, 23(S4), 2486-2510. https://doi.org/10.52152/k4pew155.
Al-Nsour, Iyad (2018). Involvement Degree of Women in the Buying Decision of Saudi Family. Arab 
Journal of Administration, 38 (4), 231-252. doi: 10.21608/aja.2018.22445.
Al-Nsour, Iyad A. (2017). Effect of Applying the Marketing Intelligence on Enhancing Innovation: 
Comparative Study between Productive & Service Sectors in Jordan. Arab Journal of Administration, 
37(2), 219-246.



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6379

Al-Nsour, Iyad A.,  (2018). Involvement Degree of Women in the Buying Decision of the Saudi Family. 
Arab Journal of Administration, 38(4), 231-252. doi: 10.21608/aja.2018.22445.
Al-Nsour, Iyad A., Athaydi, Raed A., and Al Tamim, Mohammad J. (2023).The Effects of Sports 
Sponsorship on Buying Response for Jordanian Fans. Journal of Media & Management, 5(4), 1-9.
Al-Nsour, Iyad A., Hasnin, Eman Abdelhameed., Almurad, Hussein Mohamad., and Allahham, 
Mahmoud Izzat.(2024).The Relationship Between Social Media Trust and Purchase Decision in the 
Fashion Industry. ournal of Information Systems Engineering & Management, 10(54s), 1012-1029.
Al-Nsour, Iyad Abed Al-Fattah., Hasnin., Eman Abdel Hameed & Al-Johani, Moayad Ali AL-Johani. 
(2024). Using Artificial Intelligence to Enhance Customer Commuication at Major Sausi Companies, 4 
(1), 619-636.
Al-Nsour, Iyad. (2019). Planning of Marketing Communication Activities in Jordanian Pharmaceutical 
Companies Using the Balanced Scorecard. New Media and Mass Communication,77, 80.
Al-Nsour, Iyad. (2020). Effect of Sales Promotion Programs On Purchasing Behavior at Hypermarkets 
In Riyadh, KSA. EPRA International Journal of Economic and Business Review, 9 (5), 507–518.
Al-Nsour, Iyad. (2022). Measuring the Interaction among Jordanians via Facebook Network 
"AProposed Model for Bridging the E-Interaction Gaps "IN Model". Turkish Journal of Computer and 
Mathematics Education, 14 (12), 1078 – 1101. 
Al-Nsour, Iyad., and Al-Sahli, Saud Abdullah (2024). Impact of Value on Customer Retention of Fast 
Food Restaurants in Saudi Arabia. Arab Journal of Administration, 44 (3), 305-328. doi: 
10.21608/aja.2023.202772.1420
Al-Nsour., Iyad. (2019). Planning of Marketing Communication Activities in Jordanian Pharmaceutical 
Companies Using the Balanced Scorecard .New Media and Mass Communication,77,63-80.
Al-Qahtani1,Mai Abdel Aziz., and Al-Nsour, Iyad A. (2025).Leverage Digital Advertising to Gain a 
Competitive Advantage for the Beauty Care Centers in Riyadh. Pakistan Journal of Life and Social 
Sciences,23 (1),1026-1046.
Al-Sahli S., and Al-Nsour, I. (2022). Effects of Cash and Non-Cash Communications on Brand 
Awareness:  An Empirical Evidence from Saudi Arabia. Journal of Asian Finance, Economics and 
Business, 9 (5), 507–518.
Bin Khunin, Laila Khaled, and Al-Nsour, Iyad Abed Al-Fattah Al-Nsour (2024). 2024. Impact of Digital 
Advertising Strategies on the Competitive Advantage of SMEs in KSA. European Journal of Business 
and Management Research, 9, 2 (Apr. 2024), 91–98. 
Iyad A. Al-Nsour , Majed Fahad Alshaibani. (2024). Effect of Social Media Involvement on Buyer 
Behavior Evidence from Jordan Fashion Market via FacebookPlatform. Journal of International Crisis 
and Risk Communication Research , 341–359. https://doi.org/10.63278/jicrcr.vi.998
Al-Nsour, I. A. . . (2023). Impact of Political Marketing Mix on Voting to the Parliamentary Candidate: 
A Study on the Jordanian Public Trends towards the Voting of the 19th Parliament. Jordan Journal of 
Business Administration, 19(1). https://doi.org/10.35516/jjba.v19i1.742
Moodhi Raid, Iyad A. Al-Nsour, Moyad Ali Al-Johani, Wafa Hamad AlJarba. (2024). Effect of 
Artificial Intelligence on Customer Relationship Marketing in Saudi Context. Journal of International 
Crisis and Risk Communication Research , 360–376. https://doi.org/10.63278/jicrcr.vi.999
Moodhi Raid, Iyad Abed Al-Fattah Al-Nsour, & Ibrahim Radwan Al-Nsour. (2024). The Causal 
Relationship between Returned Cheques and Economic Prosperity in Jordan. Educational 
Administration: Theory and Practice, 30(5). https://doi.org/10.53555/kuey.v30i5.3739.



LEX LOCALIS-JOURNAL OF LOCAL SELF-GOVERNMENT 
ISSN:1581-5374 E-ISSN:1855-363X  
VOL. 23, NO. S6(2025)    

6380

Al-Nsour, I., & Alsahli, S. (2025). The Brand Involvement as a Mediator Between Sports Sponsorship 
and Jordanian Audience Behavior: Psychological-Communication Analysis. Arab Journal of 
Administration, (), 1-32. doi: 10.21608/aja.2025.404536.1897.
Al-Nsour, I. A. A., & Al-Saleh, N. H. (2025). Impact of Humor Communication Message Elements on 
Brand Equity Mediator for Customer Relationships A Study on Fast Food Restaurant Customers via the 
X Platform in Saudi Arabia. Arab Journal of Administration, (), 1-24. doi: 
10.21608/aja.2025.356476.1791
 Albashtawi, Zain., Alnsour., Ibrahim Radwan , Al-Nsour, Iyad A.,  Allahham, Mahmoud Izzat., and 
JAWABREH, Omar. (2025). THE ROLE OF BIG DATA ANALYTICS IN DEVELOPING 
LOGISTICS WITHIN RENEWABLE ENERGY SYSTEMS:THE MODERATING ROLE OF 
ENGINEERING SOLUTIONS. (2025). Lex Localis - Journal of Local Self-Government, 23(S2), 273-
293. https://doi.org/10.52152/

[2]  Malkawi, Eyad Mohammad., AL-Malahmeh, Zaid Akram., Al-Nsour, Iyad A., and Allahham , 
Mahmoud. (2025).THE IMPACT OF DIGITAL MARKETING ON TOURIST ENGAGEMENT: 
EXPLORING SUSTAINABLE DEVELOPMENT IN JORDAN. (2025). Lex Localis - Journal of Local 
Self-Government, 23(S2), 294-314. https://doi.org/10.52152/800331


